a redevelopment design plan for the

CENTRE AVENUE CORRIDOR
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OUR FOCUS
CENTRE AVENUE CORRIDOR

From Dinwiddie to Reed, create aredevelopment design plan

PLACEMAKING

Guidelines for streetscape and development.

IDENTITY

Craft an authentic and unique identity that
creates a competitive advantage.

ACTIVATION

ldentify a plan of action.



OUR PROCESS
CENTRE AVENUE CORRIDOR

UNDERSTAND

ASSETS AND ASPIRATIONS

DEVELOP

A TOOLKIT OF STRATEGIES & IDEAS

CREATE
SCENARIOS FOR OUR FUTURE

& PATHS TO IMPLEMENTATION
JANUARY 2015



PHYSICAL &
FUNCTIONAL ASSETS

MAPPING EXISTING & DESIRED
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DEVILLIERS STREET

Grenada Theater

The Centre Avenue Corridor
Redevelopment Plan = a chance
for the community to write the

next chapter in the Hill District's

rich and storied history. Help
evolveEA imagine a vision for the
future of Centre Ave!

Visit each station and return this
brochure for a chance to win!

[evolveEA - photo]

[J2. COMMUNITY ASSETS
[evolveEA - street elevations]
[J3. UDREAM STATIONS
Stop & Stay Spaces
DREAM Units
Artist Housing
Authentic Replication

NAME
EMAIL
PHONE

[J1. COME TO CENTRE AVE!

Pocket Housing & Micro- Units

ON ON
& sheet and tell us your
on for the future of Centre Ave!

[1t's 2020 ]—__“—
What would YOU come to DO on

CENTRE AVE?

| would come to.

Pro.

Places that are important to

SEEING W

IAT WE THINKENTRE AVE @

ERIN STREET

IMPORTANT TO ME
IMPORTANT TO COMMUNITY
NEEDS TO BE IMPROVED




PLACES THAT ARE IMPORTANT TO
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IMPORTANT TO

ME COMMUNITY IMPROV]I

SUPPORT FOR EXISTING ANCHORS INSTITUTIONS LESS DESIRED USES AND
COMMUNITY ANCHORS ARE SUPPORTED VACANCY

INTEREST IN COMMUNITY INTEREST IN COMMUNITY INTEREST IN COMMUNITY
FOCUSED GREENSPACE FOCUSED GREENSPACE FOCUSED GREENSPACE

EXCITEMENT FOR EXPECTED MAINTAIN HISTORIC LOOK MAINTAIN HISTORIC
IMPROVEMENTS AND FEEL INTEGRITY

LACK OF CURRENT ACTIVITY
= LOW ACCEPTANCE



IMPORTANT TO

ME COMMUNITY IMPROV]I

- SUPPORT FOR EXISTING ANCHOR3NSTITUTIONS E LESS DESIRED USES AND

- COMMUNITYANCHORS ARE SUPPORTED i VACANCY

- INTEREST IN COMMUNITY INTEREST IN COMMUNITY INTEREST IN COMMUNITY E

: FOCUSEDGREENSPACE FOCUSEDGREENSPACE FOCUSEDGREENSPACE !
EXCITEMENT FOR EXPECTE[}I MAINTAIN HISTORICLOOK MAINTAIN HISTORIC \E
IMPROVEMENTS i AND FEEL INTEGRITY j

LACK OF CURRENT ACTIVITY
= LOW ACCEPTANCE



USES & QUALITIES

INVENTORY EXISTING & DESIRED
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WEWOULD COME T@ENTRE AV

RETAIL & BUSINESS
FOOD & CULTURE

ARTS & CULTURE
COMMUNITY & FAMILY

RECREATION & GREEN

ME

n=39

]
®
(D~

EXISTING RESIDENTS PRIORITIZE
RETAIL & BUSINESS,
ENTERTAINMENT & CULTURE,
RECREATION & GREENSPACE

YOUNGER RESIDENTS MIGHT
CREATE A CULTURE AROUND
ENTERTAINMENT & ARTS

10 25 40 75

n=10 n=10 n=9 n=9




IDENTITY

ASPIRATIONAL THEMES & GOALS




| Elye New fork €mes

SUNDAY EDITION
National Models of
Thriving Community
Business Districts

VOL. CLXILI...No. 56,127 NEW YORK, SUNDAY, OCTOBER 28, 2020

$5.00

HEADLINE

COVER PHOTO

What three items should the article about Centre Avenue focus on?
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SUNDAY EDITION

“National News @ m * Nayiqnal Models qf
Highlights™ c c or Ime Thriving Community
ghlights Business Districts

VOL. CLXII....No. 56,127

NEW YORK, SUNDAY, OCTOBER 28, 2020

$5.00

PROJECTION

Makes reference to time
(past, present, future)
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. Hill District Rebirth- Pitburgh's
Rich History Propels New Vitality 77

M
Hill District Ziplines
Into the Future

ké Pittsburgh’s Cenire Ave
Corridor- A Vision of Tomorrow ?7

13
The Rich History of v
Cenire Ave,
‘City in the City’

4
8

" Hill District Residents are
Given Opportunity to
Develop Businesses and
Own Property in the
District 7

Hill District, Coming Soon with
New Redevelopment, Housing,
and Recreadational Center for
All Ages

The Rebirth of Crossroads
of the Center of the
World

The Crawford Grill is Alive!!

Hill Renaissance:
Jazz Alive Again!

The Hill Upon a City: Centre Ave
and Wylie Corridor Thriving Once
Again!




RETAIL &
BUSINESSE

ARTS & CULTURE 5‘9

COMMUNITY
& FAMILY

RECREATION &
GREENSPACE

CULTURE
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EXAMINING

NORTH & FEDERAL

FORBES & MURRAY

U- STREET DC

PHYSICAL & FUNCTIONAL ASSETS

USES & QUALITIES
IDENTITY

DISTRICT/CENTER

ANCHORSCULTURAL INSTITUTIONS
AND HEALTH

IDENTITYARCHITECTURAL, CULTURAL,

& INSTITUTIONAL LANDMARKS

INCOMEDIVERSE, BUYING POWER
AUGMENTED BY REGIONAL VISITORS

BUSINESS TYPESIATIONAL
BUSINESSES FILL THE VOID WHERE
LOCAL BUSINESSES ARE ABSENT

CAPTIVE COMMUNITIESHEALTH CARE

CORRIDOR

ANCHORSNSTITUTIONAL & RETAIL

IDENTITYLOCALLY SERVING RETAIL
& BUSINESS AND FOOD &
CULTURE, SOME REGIONAL
ATTRACTIONS

INCOMEDIVERSE,SUPPORTS
DENSITY & RETAIL DIVERSITY

BUSINESS TYPESOCALLY OWNED
BUSINESSES RECIRCULATE
WEALTH WITHIN THE COMMUNITY

CAPTIVE COMMUNITIESTUDENTS
AND RELIGIOUS

CORRIDOR/DISTRICT

ANCHORSRESTAURANTS AND
ENTERTAINMENT

IDENTITYARCHITECTURAL, CULTURAL
& INSTITUTIONAL LANDMARKS

INCOMEDIVERSE, BUYING POWER
AUGMENTED BY REGIONAL VISITORS

BUSINESS TYPESIATIONAL & LOCAL

CAPTIVE COMMUNITIESNIVERSITY,
YOUNG BUSINESS PROFESSIONALS,
AND PART OF CLOSE NETWORK OF
MULTIPLE COMMUNITIES



PEOPLE A HOUSING R~

MARKET ANALYSIS

2013 Information

8,923 4,374

people housing units







ADJACENT COMMUNITIES

@ Lower Hill Redevelopment

(2) uptown



ADJACENT + REGIONAL
COMMUNITIES

@ Lower Hill Redevelopment

@ Uptown

@ Downtown

(4) 0akland



INTERIOR GROWTH
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@ Lower Hill Redevelopment

@ Uptown

@ Downtown
(4) 0akland
(5) Middle Hill New Housing




o REGION

geography

LOW HIGH

frequency frequency

LOCAL

geography




USE REGION

geography

LOW HIGH

frequency frequency

LOCAL

geography




USE + IDEN

Restaurant

Landmarks
[August W. Home,
Crawford Grilll Art Supply

Shop

Perform.
@ Venue

LOW

frequency

REGION

geography

Living
History
Museum

Club

Art
Studio

Open Mic
Cafe

Recording
Studio

Theater
Classes

LOCAL

geography

Restaurant

HIGH

frequency



Bowling
Alley

Hiking/
Biking
Trail

LOW

frequency

Skating
Rink

Clothing
Boutique

REGION

geography

Business
Incubator;

Culinary

School

Home
Improve.
Store

Athletic
Field

Health
Services

LOCAL

geography

Fresh
Food
Market

Yoga
Studio

Food
Trucks HIGH

frequency

Laundromat

Staple
Shops &
Services

Daycare



Skati
Bowling R?n';:g

Alley

Clothing
Boutique
Restaurant

Landmarks
[August W. Home,

Crawford Grill] Art Supply
Shop

Hiking/ Perform.

Biking Venue
Trail

LOW

frequency

REGION

geography
Business
Incubator;
Culinary

School

Living Home
History gy ce

Museum Store

Athletic
Field

Art
Studio

Open Mic
Cafe

Health Recording
Services Studio

Theater
Classes

LOCAL

geography

Fresh
Food
Market

Yoga
Studio

Food
Trucks

Restaurant

Coffee
Shop Staple
Shops &
Services
Daycare
Bodega

HIGH

frequency




ADJACENT COMMUNITIES

@ Lower Hill Redevelopment

@ Uptown
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Lower Hill Redevelopment

™
@ Uptown
3

Downtown
Oakland



INTERIOR GROWTH

earmey

Janertt
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@ Lower Hill Redevelopment
@ Uptown

@ Downtown
(4) 0akland

(5) Middle Hill New Housing



CENTRE FLOW SCENARIO

WELCOME HOME
STAY AWHILE




